Grade Level and Content Area:
Grade 12, Business Education
Title of Lesson:  The History Advertising
Main Concept:
To look at the history of advertising and what impact it has on the industry today.
Objectives:  

The students will be able to summarize the history of the advertising industry.
The students will be able to explain the importance of advertising to a company.

Students will be able to explain what a target customer and intended audience are.

Students will be able to explain what a tagline and slogan are. 

The students will be able to compare and contrast advertising methods from 300 years ago to today.
The student will be ale to demonstrate their understanding of advertising history by researching a company’s advertising and writing a paper on its importance and success.
Standards:  

NBEA Standards – Economics, Entrepreneurship, Marketing
Materials:  Lesson Plan, White Board, markers, Power Point Presentation on History of Advertising, Power Point Advertising Game, Power Point Handouts, Textbooks, Computers (if possible for company research)
Anticipatory Set:  I start class by having 5 slogans (not the company’s name who it belongs to) written on the whiteboard: “Just Do It” - Nike, “I’m loving it” – McDonald’s, “Drivers Wanted” – Volkswagen, “Taking Care of Business” – Office Depot, and “One Client at a Time” – Morgan Stanley.  I assume the students probably won’t know the last 2, but I will ask them to name the company associated with the tagline.  If they don’t know the last 2 I will ask them why they think they don’t know it.  The answer is that the advertising was not necessarily targeted toward them.  Morgan Stanley and Office Depot do not consider High Schoolers their target customer.  I will tell them that over the next week we will talk about the history of advertising, advertising methods, how to target different customer, and how to figure out who a company should target.  (5 minutes, 5 total)

Procedure:  

1. Power Point Presentation on the History of the Advertising.  Pass out handouts.  (10 minutes, 15 total)

2. Ask students what some of their favorite advertising taglines and slogans are.  This will be an open discussion.  Why do those taglines appeal to them?  Do the students think that they are that company’s target customer?  (10 minutes, 25 total)
3. I will break the room in half and we will play the advertising game.  I will show an advertisement and have 4 different years that the students can pick from that they think the ad was from.  I will show 8-10 ads.  After the game we will discuss how the students knew what eras the ads were from based on things like intended audience (race, age, sex, etc), product, and look of the ad.  We will discuss how companies targeted people back then.  I will point out that very few companies targeted “kids” back then, because kids had very little say in purchases back then.  (20 minutes, 45 total)

Closure:  I will close by recapping some early advertising techniques and companies that used them.  I will tell the students that over the course of the next week we will look at how different companies use advertising and what works and what doesn’t.  I will tell them that we will be looking in depth at companies that succeed and companies that don’t and whether we can tell if there is a correlation in advertising methods in them. (5 minutes, 50 total)
Assignment/Extension:  The students will research a company of their choosing and write about its advertising techniques.  This will be a one page paper.  They will look at one or two advertising campaigns and talk about the success or failure of them.   This paper will be graded.
Student Evaluation:  During the game informal evaluation will be utilized while listening to the responses of the students and giving advice as we go through.  Informal evaluation will also be utilized by listening to the discussion after the game about how different the intended audiences were back then.  The teacher is assessing whether or not the objectives for the day have been met, see above.

Adaptations:  All adaptations found in a student’s IEP will be made accordingly.  Other adaptations include providing a partner initially for students who are physically unable to carry out the activity, having students with emotional/social needs use rubber scissors, allowing students extended time to compose the letter to the principal if necessary, and making the assignment a pass/fail for students that have writing impairments. 

Resources/References:  textbook, power point presentation created by Kurt Mahan based on research from various sources.
